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TABLE I -Techniques of Covert Action -Expenditures in Chile, 1963-73 (1).
Techniques Amount

Propaganda for elections and other sup- $8,000,000
port for political parties

Producing and disseminating propaganda 4,300,000
and supporting mass media

Influencing Chilean institutions (labor, stu- 900,000
dents, peasants, women) and supporting
private sector organizations

Promoting military coup d’état < 200,000

(1) Figures rounded to nearest $100,000

In some cases, the form of propaganda was still more direct. The Sta-
tion financed Chilean groups who erected wall posters, passed out
political pamphlets (at times prepared by the Station) and engaged
in other street activities. Most often these activities formed part of
larger projects intended to influence the outcomes of Chilean elec-
tions (see below), but in at least one instance the activities took place
in the absence of an election campaign.

Of thirty-odd covert action projects undertaken by Chile by the CIA
between 1961 and 1974, approximately a half dozen had propaganda
as their principal activity. Propaganda was an important subsidiary
element of many others, particularly election projects. (See TABLE
I). Press placements were attractive because each placement might
produce a multiplier effect, being picked up and replayed by media

outlets other than the one in which it originally came out.
2. Support for Media

In addition to buying propaganda piecemeal, the Station often pur-
chased it wholesale by subsidizing Chilean media organizations
friendly to the United States. Doing so was propaganda writ large.
Instead of placing individual items, the CIA supported -or even
tounded- friendly media outlets which might not have existed in the
absence of Agency support.

From 1953 through 1970 in Chile, the Station subsidized wire ser-
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vices, magazines written for intellectual circles, and a right-wing
weekly newspaper. According to the testimony of former officials,
support for the newspaper was terminated because it became so in-
flexibly rightist as to alienate responsible conservatives.

By far, the largest -and probably the most significant- instance of
support for a media organization was the money provided to E/ Mer-
curio, the major Santiago daily, under pressure during the Allende
regime. The support grew out of an existing propaganda project. In
1971 the Station judged that E/ Mercurio, the most important op-
position publication, could not survive pressure from the Allende
government, including intervention in the newsprint market and the
withdrawal of government advertising. The 40 Committee autho-
rized $700,000 for E/ Mercurio on September 9, 1971, and added
another $965,000 to that authorization on April 11, 1972. A CIA
project renewal memorandum concluded that £/ Mercurio and other
media outlets supported by the Agency had played an important role
in setting the stage for the September 11, 1973, military coup which
overthrew Allende.

3. Gaining Influence in Chilean Institutions and Groups

Through its covert activities in Chile, the U.S. government sought to
influence the actions of a wide variety of institutions and groups in
Chilean society. The specific intent of those activities ran the gamut
from attempting to influence directly the making of government
policy to trying to counter communist or leftist influence among or-
ganized groups in the society. That most of these projects included a
propaganda component is obvious.

From 1964 through 1968, the CIA developed contacts within the
Chilean Socialist Party and at the Cabinet level of the Chilean gov-

ernment.

Projects aimed at organized groups in Chilean society had more
diffuse purposes than efforts aimed at government institutions. But
the aim was similar: influencing the direction of political events in

Chile.

Projects were directed, for example, toward:
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